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Aeropres Corporation to Acquire Technical Propellants, Inc.
Creates Global Leader in Manufacturing and Distribution of Ecologically Safe Aerosol Propellants, Foam Expansion
Agents, and Refrigerant Grade Gases. Combined Companies’ Assets of over 545 Million provide Unparalleled Tools to

Serve Customers Nationwide. For more information, contact Joe Bowen, Vice President-Sales and Marketing, Aeropres Corporation.
318.213.1205 - jpowen@aeropres.com

Shreveport, LA & Morris, IL, July 6, 2011 — Aeropres Corporation (“Aeropres”) announced that they have signed an
agreement to purchase the assets of Technical Propellants, Inc. (“Technical”) effective Monday, July 18, 2011.
Technical is a key supplier of aerosol propellants, foam expansion agents, and refrigerant gases in the Midwest and
Southeastern portion of the United States.

Aeropres has long-term plans to continue to operate its facility in Manhattan, IL and the newly acquired Technical
facility in Morris, IL. The expansion will more than double Aeropres’ ability to serve customers throughout the
Midwest.

This agreement strengthens Aeropres’ already industry-best supply chain position by adding yet another stream of
reliable NGL propellant feedstock and providing an enhanced business continuity position for all customers
nationwide, especially in the Midwest region. It will also provide a larger safety net of inventory on all propellants
used, including 152a, DME, and 134a.

The acquisition by Aeropres will also augment Aeropres’ logistics capabilities by providing customers with the largest
available fleet of trailers, including the biggest fleet of twin barrel trailers and the industry’s ONLY fleet of Super
Barrel trailers, which deliver up to 2,000 gallons more per delivery than industry-standard delivery sizes. Customers
can expect the most flexible and accommodating delivery service available anywhere.

“Technical worked hard over the years to build very special relationships with their customer base and created a nice
niche for them in the industrial and household brands aerosol marketplace. Their key customer base is slightly
different than Aeropres’ key customer base, which primarily consists of paints and personal care aerosol fillers and
marketers. This agreement provides Aeropres with an excellent strategic fit to pursue growth in our key markets for
years to come,” said Robert R. Wilkie, President of Aeropres.

Paul Kuehn, President & CEO of Technical Propellants, stated, “I am extremely grateful to our loyal customers and
friends who have supported Technical over more than four decades. In pursuing this opportunity, | have learned a
great deal about Aeropres and | am confident that they are deeply committed to our customer base and will provide
all resources necessary to provide a smooth and orderly transition to our customers.” Mr. Kuehn continued, “l am
also deeply indebted to our employees who helped build TPl to make it the success it is today. The fact that Aeropres
plans to operate both Chicago area facilities was a key factor in our Board’s decision to move forward with this sale.
This provides a number of our employees the opportunity to continue their employment.”

From natural gas liquids, Aeropres is the largest manufacturer and marketer of ecologically safe propellants, which are used in a
variety of spray cans from hair spray and mousses to shaving cream and spray paint. While the aerosol industry is the mainstay of the
Aeropres product line, the company also produces NGLs for the polymer and plastic foam blowing industries. These high-purity
products include propane, normal butane, isopentane, normal pentane, Dymel 152a (Difluoroethane), Dimethyl Ether, and 134a
(Tetrafluoroethane) singly or in any blend combination.

Aeropres has become a trusted name in the industry for a variety of reasons, but one stands out above the rest: Innovation. With over
thirty years of industry leadership, Aeropres has never stopped looking for ways to make their product better, easier to use, easier to
buy, and easier to sell. Others may talk about innovation; at Aeropres, we are innovation.



